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SANCTUARY CAP CANA

Project: Ad Campaign and Photo Shoot

PROJECT PRESENTED IN CONJUNCTION WITH PIL CREATIVE

The resort needed an updated look for their ads and other marketing
materials to attact a younger, more stylish clientel. The campaign also
included a full photo shoot that involved property and lifestyle photos

and | was sent on location to be the Creative Director for the project.
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RED MARKET SALON

Project: Jules Branding and Salon Product Package Design
The clientrequested a logo and packaging set that reflected the owner’s

French background. It was to be elegant and classic, and to use a color

palatte that emphasized the natural ingredients in the products.
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CARNIVAL CRUISE LINES AUSTRALIA

Project: Trilogy Exercise Program Logo and Branding
PROJECT COMPLETED IN CONJUNCTION WITH ONESPAWORLD

The cruise line needed a logo and collateral design for a new onboard
fitness program. The color palette and photography were chosen to
reflect a high-intensity program that was directed at a more youthful,

athletic audience.




STRETCH. STRENGTH. TONE. 5

The HIIT

Cardio | Strength | Stretch
The Best of Three

Trainer Supervised

Suitable for All Levels of Fitness
Perspiration Guaranteed
45-minute class

Contact spa reception to sign up.
Limited space available.

smmu STRENGTH TDNE 3

Row Club

Head-to-Toe Toning

Trainer Supervised

Suitable for All Levels of Fitness
High-Intensity Sweat
45-minute class

—

Contact spa reception to sign up.
Limited space available.

STRETCH. STRENGTH. TONE. 5

RYDE

Indoor Cycling

Progressive Levels

Suitable for All Levels of Fitness
Perspiration Guaranteed
45-minute class

-

Contact spa reception to sign up.
Limited space available.

swEYcH STRENGYN YONE 5

Group Boxing

Circuit Inspired
Cardio + Functional Training
Trainer Supervised

Perspiration Guaranteed
45-minute class

Contact spa reception
to sign up.

Limited space available.

Location

Trilo y ©

STRETCH. STRENGTH. TONE.

Detox for
health and

weight-loss.

When there’s a gym on every corner and
diet books in every bookshop, why are we
unhealthier than ever before? Learn top
tips from our personal trainers on ways to
cleanse your body and reap the rewards.

IDEAL IF YOU HAVE:

Difficulty Losing Fat - Low Energy - Slow Metabolism
Cellulite - Digestive Problems - High Cholesterol
Fluid Retention - High Blood Pressure
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PLAYA RESORTS

Project: Website Redesign

PROJECT PRESENTED IN CONJUNCTION WITH PIL CREATIVE

The client requested a redesigned website for their resort line that
presented a combination of clean graphics, vibrant photography, and

an easy-to-follow booking system.
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SEABOURN CRUISE LINE

Project: "My Seabourn” Ad Campaign

PROJECT PRESENTED IN CONJUNCTION WITH PIL CREATIVE

The cruise line wanted to create a campaign that emphasized their
clients’ ability to personalize all aspects of their cruise, including eco-
friendly tours, shopping excursions and cooking lessons with the chef,

and having every whim catered to by the staff on or off the ship.
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Thiis text would monsion the luury dining optiens ovodloble onboard the ships, including the
new porinership with Thomas Kellar and his innovetive cuising. It would also describe the
opticns avadable to "foodies” [ke shopping excursions with the chef, calebrity chel cooking

demaonstrofions and wine losfing events,

DESIGNED WITH YOU IN MIND,

TO BOOK A CRUISE THAT S DESIGNED FOR YOU, VISIT WWW.SEABOUEN.COM SEABOLRN

!
.ﬂlié'ﬁf’_,f_;f,.é_f ,{/

My SEABQURN IS

This text would speak chout the exquisite service the possengers recaive on and off the ship, Mo
request is too difficull s lulfill, like amanging o hot-air balleon ride complate with champagne,
Mowars and hand-dipped chocolates. It would detail how all sarvices are created expressly to

meel each individual's needs.

DESIGNED WITH YOU IN MIND.

TO BOOK A CRUISE THAT S DESIGNED FOR YOU, VISIT WWW.SEARBOUREN.COM SEABOLRN
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SEABOURN CRUISE LINE

Project: "My Seabourn” Brochure Design
PROJECT PRESENTED IN CONJUNCTION WITH PIL CREATIVE

Thisbrochureisthe companion piecetothe“MySeabourn”ad campaign,

and emphasizes personalized aspects a Seabourn cruise provides their

passengers in greater detail.
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SEAGATE HOTEL & SPA

Project: “Sea. Stay. Play" Marketing Campaign

This campaign was created to promote the rebranding of the Seagate
Hotel & Spa with an elevated and simplified message. Materials included

on-site signage, targeted print ads and animated online banner ads.

THE SEAGATE

SEAGATEDELRAY .COM

THE SEAGATE

SEAGATEDELRAY.COM
OOP@THESEAGATEHOTEL
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Sea.
Stay.
Play.

Explore today at
SeagateDelray.com

THE SEAGATE

Sea. Stay. Play.
THE SEAGATE

Sea. Stay. Play.
THE SEAGATE

Sea.
Stay.
Play.

Explore today at
SeagateDelray.com

THE SEAGATE

Sea.
Stay.
Play.

Explore today at
SeagateDelray.com

THE SEAGATE

Sea. Stay. Pla‘f"
THE S

g! Euplm'ﬁ today at ScagateDelray.com Explore teday at ScagateDelray.com

Sea. Stay. Play.
THE SEAGATE

¥ P\ERplore todsy at Seaga
Sea. Stay. Play.
Explore today at SeagateDelraycom | HE SEAGATE

Sea. Stay. Play.
Explore today at SeagateDelray.com TH E S E AG ATE

Sea. Stay. Play,
Explore today at SeagateDelray.com TH E S E AG ATE
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SAGA CRUISE LINES

Project: Spa Logo and Branding Materials

PROJECT COMPLETED IN CONJUNCTION WITH ONESPAWORLD

The cruise line requested a new logo and collateral designs for their
onboard spa. | created items that included the branding guide, spa
treatment brochures, stationery sets, appointment cards, thank you

cards, and showcards.
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main logo | PMS 384 or CMYK Version

For most print materials CMYK is the standard. PMS is used for specific uses

the such as embroidery and silkcreen printing for bags/t-shirts/aprons/uniforms,
etc. Generally all print materials are in CMYK. Web programmers can easily
convert the palette from the CMYK colors for web usage.
@ Pantone Color CMYK Conversion
< B s 384 B c46 1 M211 Y100 | K2

RGB R150 | G166 | BS8

alternate logo and color palette

SPAe SPAg,  SPA

34

the

SPa,

color palette CMYK

W c40 1 M89 | Y68 | K56 Wcxsimss

Wcaimava ks

color palette RGB

Wreo1G271838 [ r190 | G15

B R4 1 G137 | BI36

the

[~ A
typography
Atlan Light Atlan Semi Bold
Aa Bb Cc Dd Ee Ff Gg Hh Aa Bb Cc Dd Ee Ff Gg Hh
li Jj Kk LI Mm Nin Oo Pp Qq li Jj Kk LI Mm Nn Oo Pp Qq
Rr Ss Tt Uu Vv Ww Xx Yy Zz Rr Ss Tt Uu Vv Ww Xx Yy Zz
123456789017°&¢ 1234567890!17*&£
Capital Serif Light Italic
AaBbCcDdEe FfGg Hh
IiJj Kk LLMm Nn Oo Pp @q
RrSsTt Uu Vv Ww Xx Yy Zz
1234567890!2°&%
type usage
head | INes Subheadings
Font Atlan Light Font Capital Serif Light Italic
Case Lowercase Case Upper + Lowercase
Tracking O Tracking O

Color  C46 | M21 | Y100 | K2

Treatment Names

Font Atlan Semi Bold

Case Upper + Lowercase

Tracking 40

Color  C40 | M89 | Y68 | K56

Color  C25| M38|Y81|K3

Body Text

Font Atlan Light

Case Upper + Lowercase
Tracking O
Color Black

the
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Discover bliss with each wellness treatment.

the

black friday
event

Shop and save.

O
A v
Buy Two ELE
Receive the Thir a Q »‘

A
BUYTWO AN 3 Ve
GeTONE Nz =

FREE Ab.¢) .

¥ the joy

of giving

SAVE UPTO

25%

Enter to win up to £250 in spa services! ) )
glowing with
gratitude

Join our Spa Tour today and submit this FREE raffle ticket to win a voucher to be
used towards your favourite spa treatments. Your entry must be submitted to the
spa reception on the first day of your cruise. Winners will be contacted within 24

houi A9 Explore these indulgent
spa packages and receive
pay g
O F 15% off one package or 5% off
o N forboth on portdays.
O E
o) / O Fall into Relaxation
75-minutes massage
BIOTEC Anti-Aging Facial
The Autumn Glow
per ¢ R e Fire & Ice Manicure and Pedicure
prod e 24 Blowout or Express Shave



This private country club in Boca Raton has their own beehives and
they package and sell the honey in the property gift shop. | was asked

to design labels and packaging that reflected the club’s new corporate

branding.
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DANCE NOW! MIAMI

DANCE NOW! MIAMI

YEAR ANNIVERSARY

Project: "Elemental” Performance Marketing Materials

This modern dance company needed promotional materials that
included print, web and social media platforms. This simple, elegant

graphic was created to be easily identified in all mediums large and

small.

(ANCE NOW! MIAM

YEAR ANNIVERSARY

DANCE NOWI! MIAMI
PRESEMTS PROGRAM |
FEATURING THE PREMIERE OF

ELEMENTAL

SATURDAY, DECEMBER 21
B:I0PM | COLONMNY THEATRE

INFORMATION AND TICKETS AT
WWW.DANCENOWMIAMI.ORG
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DANCE NOW! MIAMI

& et o YEAR ANNIVERSARY
8 cree e PROGRAM I

SATURDAY, DECEMBER 21
B:3O0PM | COLOMY THEATRE
I 1oaits e

\eliraie WaF Bk Soridd M b G

Dance NOW Miami

L3 Aoy - 188 ballcwing

{F Mems veritvea

F] Lawdn Contant n
E}“m“ B [ L] Lt Lo [ Hadti PRS- L
i ‘Smch il Dunte RO Wiams Page
e ks e el
; & Setch o Dance NOW Riamd's Page 1o start rarsging it
Sk

SATUNDAY, DECIMBEE I
RN | O T AT

DT Loty sl il St
e i Qe Hicet B

Dol B ] Dl Ll o . e
Vatrw B CoaeTa

T vy

@ Q@ @ B &

42

ARTISTIC DIRECTORS
HAHHAH BAUMGARTEN & DILOD SALTERINI
FRESENT

PROGRAM |
FEATURING THE PREMIERE OF

SATURDAY, K DECEMBER 21
8:50PM | CTOLONY THEATRE
Tlehern wws el ey rrds. g Pt m - e - | B0

Information:
dancenowmlaml.org or 305.975. 8489

L]
sae E~- & O I —— B d+ B
[ ¢ LR @ @ = B ® e 8 5
» SO PROGRAM |
o 1 DANCE NOW! MIAM) YEAR ANNIVERSARY FIATUMHE THE PRENITRE OF
@m#m ! ANG AN ELEMENTAL

DEC. 21 | B:30PM
COLONY THEATRE

EROW MIAMILDES

[ANCT NOWA ML

DANCE NOWI MIAMI PRESENTS
PROGRAM | FEATURING THE PREMIERE OF

E 1 E
VLEN

SATURDAY, DECEMBER 21
8:30PM | COLONY THEATRE
1040 Lincoln Road, Miami Beach | Tickets 515 - $35

Tickets and information at dancenewmlaml.org or 305.975.8489

) = --'.-"'.: ."
ﬁ HD MIAMIBEACH  maiamisirizine T .

ARTISTIC DIRECTOR: HANMAH BAUMGARTEN & DIEGOD SALTERIMI
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LOGO DESIGN
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PRODUCT PHOTOGRAHY




"Good design is like a refrigerator—
when it works, no one notices,

but when it doesn't, it sure stinks.” e
-Irene Au : = :
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LARRY CHIDSEY

IDSEYGRAPHICS.COM



